SARMISTHA TARAFDER

Strategic Thinker and Adventurous Creator
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@ sarmistha.tarafder@gmail.com 1'\www.sarmisthatarafder.com m linkedin.com/in/sarmisthatarafder/

EXPERIENCE

Creative Director and Marketing Maven
Skyline Bay Area 2013 - Present

» Responsible for creating, promoting, and maintaining a robust website.
« Responsible for building and sustaining our brand’s competitive landscape.
» Responsible for shaping value proposition for our clients and our prospects.

+ Responsible for inspiring our clients to perform their best by delving into their challenges

and creating materials to help them navigate in their careers.

« Responsible for researching, studying, and publishing hard trends that will be shaping our

clients’ business growth in the foreseeable future.

 Responsible for advising our clients on different ways to maximize their ROI and

propagate brand conversion.

+ Responsible for forging an editorial calendar and executing across multiple
platforms, including website, blog, webinars, videos, newsletters, social media,

e-mail, content marketing, and case studies.

« Responsible for developing tactics for increasing new marketing-qualified.
opportunities through content and integrating with “paid ad” for maximizing exposure on

social media platforms.
« Responsible for creating finely segmented compelling outbound e-mail marketing campaigns.

« Responsible for working closely with the corporate product, sales, and other vendors to

establish customer needs and develop a contextual content strategy.

 Responsible for owning and reporting on the content performance metrics.

Creative Director and Design Maverick
Skyline Bay Area 2002 -2017

 Responsible for conceptualizing and creating 3D designs for events and trade shows.
 Responsible for nurturing and inspiring other designers to manifest their potential.
 Responsible for motivating clients to explore their brands in innovative ways.

+ Responsible for creating award-winning 3D spaces that profited our clients.

 Responsible for creating and managing project timelines and maintaining budgetary limits

Visual Designer
Archeon 1999 - 2002

Actively collaborated with the creative dynamics of clients and team members to

translate business and brand goals into advanced, meaningful, and differentiated experiences.
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LIFE PHILOSOPHY

“Know Thyself”

MOST PROUD OF

Courage | had

to convince my CEO after the 2008
financial crisis to invest in a

data driven marketing platform that
will change the way we do business.

@“ Persistence and Loyalty
N~ | showed navigating between design,
managing and marketing.

& Skyline Bay Area’s Growth

o

e

Double-digit ascendance year over year
up to 2019

o

qmﬁ Inspiring Young Designers
Creating a pathway for their
career growth.

STRENGTHS

[ Smart Working j [ Persuasive ]

[ Motivated ][ Tenacious ]

[ Design and Marketing ]

User Experience

STRUGGLE

[ Nagging Desire to Do Better ]

EDUCATION

Bachelor of Arts:
Political Science

Master of Arts Preparatory Work:
International Relations



